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Introduction 
There are different types of markets which can be found in different market structures. The four basic markets that are basically found in these market areas include monopoly, oligopoly, perfect competition and monopolistic composition. Economists urge that these market exist in reality but others are just theoretical constructs and illustrate how firm’s decision making is affected. It is also important to understand what makes any of the above market structure. There are a number of characteristics which determine the type of market structure. For example, the number and the nature of the markets sellers. Each market sellers have their own characteristics which influence the market structure. A good example is the oligopoly market which have a single seller in the market. The number of buyers and the nature of buyers influences the bargaining power as well as the market structure. The nature of the product also determine the market structure and the products available in the market. The economies of scale in production industry also define the market structure. Finally, the entry and exit points in the market determine the freedom of the buyers and sellers in the market (Tepper, & Hearn, 2019).
Background
Oligopoly 
	The market structure involves a small number of firms which compete against the other. The following are characteristics of oligopolistic markets.
· The firms are the price determinants 
· When the firms act all the other players in the market follow the same
· Large sellers dominate the market and they compete against each other
The following are examples of oligopolistic markets or players
The sportswear market with players such as Umbro, Puma, Adidas, and Nike. 
Monopoly 
Monopoly market structure involves a single firm which controls the whole market. For example the telecommunication market. 
In this market structure, the seller is one and has unique products. On the other hand, the market has a lot of barriers which bar the market entrants from getting into the market to bring competition. The barriers of the market can include government regulations, the copyrights, and patents, economies of scale among many other characteristics. The following are examples of monopolistic markets where these businesses are dominant in the market include the hairdressing industry, hotel and pubs, the restaurant business and the general specialist training. In the U.S the providers of utilities such as water, telecommunication, and electricity are the players in the market. For example AT&T. 
There are different types of monopoly that exist in the market. They include;
· Natural monopoly whereby the cost of production is low and a single firm is responsible for the production 
· Government monopoly which is owned and controlled by the government 
· The geographic monopoly involves the absence of sellers in given market structures
· The technological monopoly which is controlled and owned by the manufacturing industry.
Perfect competition 
The perfect competition market is a market structure which has many small firms operating against one another with products which are homogenous. The market has the following characteristics which define it. The firms have no hand in the price of products in the market because the production of each firm is insignificant to the market. The market sellers take to the market identical products or services. The market competition market structure involves the large and the small firms which are competing for with homogeneous products. The following are characteristics of the market
· The sellers sell identical products
· The firms do not have a direct influence on the price of products in the market
· The individual firm's production affects the entire market
· The firm’s product has an elastic demand
· Both the buyer and the seller act independently 
· The competitors are free to enter or exit the market
· The buyers and sellers are large in number
The following are examples of perfect competition markets
Plumping, grocery retailers, dry cleaner business and local vegetable farmers. 
Monopolistic competition 
	The market structure has a large number of firms which compete with each other using differentiated services or products. The following are characteristics of monopolistic competition.
· [bookmark: _GoBack]The products are differentiated
· The businesses are free to enter and exit the market
· The environment is perfect for the competition 
· The firms have quality products with competitive marketing strategies
· There is a large number of competing firms 
Good examples of monopolistic competition are the cereal market. For example, Lucky Charms, Apple Jacks etc (Hirschey, & Bentzen, (2016). 
Real work examples
	In this discussion, I choose to discuss the monopoly market. Given companies like AT&T control the USA and Canada phone service. Kingsbury entered into an agreement with the US government to operate as a monopoly in the phone service. AT&T was founded by Alexander Graham Bell on March 3, 1885. That is over 134 years ago. Before the company paid dearly for its monopoly status, it used to operate as a monopoly. However, the monopoly did not last long. It seems that companies in the monopoly don’t enjoy it for long. In today’s modern market we have a number of monopolies in the market. For example in the utility market, we have Duke Energy which is controlled and regulated by the states it operates in. however, historically the company has made regular increases on the revenues and profit growth. In 2017, the company managed a net income of $3.1 billion. Some of the states it operates in have opened the power markets to the third party. For example in North Carolina where the Duke Energy company owns the transmission lines (Hirschey, & Bentzen, 2016).
	Other examples of monopolies that are in existence include the U.S Postal Service, Electric and garbage collection companies as well as pharmaceutical firms. These firms have been in operation in the US market because of the protected markets which prohibit competition and a different configuration of supply and demand in the market. The monopoly is majorly concerned with where the customer will buy and spend money. They are not price takers in the market like the perfectly competitive market structures. Even when they set abnormally high prices, they are aware that the competitors are marginalized and they are nowhere near their area of operation. Laws exist in this market which grants them access to the market at their free will (Hirschey, & Bentzen, 2016). 
Current statistics
	As mentioned earlier, it seems it is difficult to survive for long in the monopoly market. Currently, there is a team of advocates who have launched a campaign to end Duke Energy’s Monopoly in the energy market. Duke Energy has monopoly control of the North Carolina electric system and the end of the monopoly will shift the clean energy to many who are vulnerable in society. The power of the company to operate as a monopoly has been marred with dirty power which affects biological diversity. It seems that operating as a monopoly in North Carolina, Duke Energy takes little interest in maintaining the environment which contributes to climate crisis (Hirschey, & Bentzen, 2016). 
	Duke Energy has been increasing its quest for renewable energy capacity in recent years. According to the sustainability report of the company, it owns 39% of the natural gas and fuel oil, 18% nuclear, 36% coal and 7% solar and hydropower. Due to the push to seek renewable sources of energy in the monopoly, Duke has pushed for clean energy strategies. The Duke Energy business was accused in 2017 for releasing over 105 million of carbon dioxide metric tons which were lower than the 153 million mark. Restructuring of the North Carolina market has been suggested by lawmakers which will end the longstanding policies which have affected the completion in the energy market among the power companies operating in the market.
Significance/contribution 
	The ability of a company or business to operate as a monopoly has both advantages and disadvantages as evidenced in the Duke’s energy climatically crisis. The plan includes hydropower and solar generation capacity that will enable the company to be reduced on carbon emissions which have greatly affected the climate. The monopoly market has been accused of mischievous agendas in the market which affect the process of doing business and raises major concerns on environmental and market issues. Despite the fact that the monopoly market in which Duke Energy operates on is controlled by the state, there has been complaining in the market in the increased fuel prices and other utility markets which is not procedural. For example, the company has frequently created an artificial supply shortage causing inconveniences in the market. E.g. blackouts which affect the operations of businesses (Moroney, & Assad, 2015). 
Conclusion 
	In conclusion, it seems when companies operate in a monopoly, they take little concern in matters safety, climate, and pricing of its products and services. This can be explained by the dead end of AT&T Company whose monopoly came to a painful end. When companies operate in monopoly, for example in the utility industry, they are fond of misusing their position in the market which is wrong. With the implementation of the Congress law commonly known as the utility model. The monopoly market in which Duke Energy operates will allow competition among the energy providers. For example, in Florida, Virginia, and Arkansas, the process of restructuring the energy market is crucial for non-residential customers who fully depend on renewable energy (Brigham, & Houston, 2013). 
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